Leveraging tech to access
in-the-moment and
drive validity in insights
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ACCESSING
REALITY
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TAPPING INTO THE MOMENT FOR

DEPTH AND VALIDITY
»

» »

NFC sensor Requires a call to Web-based survey Collect feedback in
embedded in a action! or research the moment
simple sticker engagement

immediately
opens on phone



Driving patient

empathy and
understanding with
MS sufferers in
Spain




CASE STUDY: MS SUFFERERS IN SPAIN

Objective: to monitor adherence to medication and quality of life factors of MS
sufferers over the course of one week, including sleep, physical activity levels
throughout each day

Cell 1 Cell 2 Cell 3

Completing diary survey Four NFC sensor stickers No access to sensors or

through traditional mobile placed in different parts of  app but completed survey

app approach the home at end of self observation
period



NFC METHODOLOGY
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By bedside
table
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Respondents with NFC are faster
to engage in the research from
when they receive the sensor
stickers (more immediate
completion of their first survey
vs. control groups, and for
longer duration)
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Sensor stickers are

convenient and easy to
use for participants —
and, they complete on
average twice as many
surveys vs. the control
group (those who had
access to the survey
through traditional
mobile app approach)
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Having a reminder in

| strategic places in the
house made it easier for
respondents to capture

day (i.e. closer to 'the
moment of truth’)
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A greater amount of surveys

completed provides greater depth
In their responses making it easier
for researchers to observe and

describe behaviour to end clients
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NFC IN SUMMARY

Collect data closer
to the moment of

truth
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NFC IN SUMMARY

Collect larger
volumes of data




NFC IN SUMMARY

An easy to use,
scalable solution
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